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Aisling Nonan and Cristine Byrne who are studying
for an MBS in e-business, and Denis Dennehy who is

studying for a PhD at BIS.

Conversion courses a chance to
switch to growing ICT sector

COLLEGE applicants with
a strength in prob-
lem-solving might care to
know that there are great
job opportunities in the
information and commu-
nication technology (ICT)
sector.

The recent CloudArena
Trilogy forum cited 2,500
unfilled jobs within the
Irish technology sector,
while this year’s National
Skills Bulletin noted a
huge demand for individ-
uals with skill sets rele-
vant to ICT roles.

Figures from ICT Ireland
show there are 5,400 ICT
enterprises in this coun-
try, employing 75,000 in-
dividuals. The sector is on
the rise, and there are
huge shortages in people
with the right skills.

Most of Ireland’s
third-level colleges are of-
fering conversion courses
to help people move from
sectors with fewer job op-
portunities into ICT. There
are useful post-grad
courses throughout the
country. For an insight in-
to the sector, look at the
suite on offer at the busi-
ness information systems
(BIS) unit at UCC.

The MBS in BIS focuses
on IS professional prac-
tices, consulting skills and
innovative software de-
velopment. This one-year
programme is suitable for
those with prior academic
learning or experience in
information systems.

BIS also offers postgrad
programmes for individu-
als with no prior ICT
knowledge, people from
all backgrounds and disci-
plines. The MBS in inno-

vation in European busi-
ness (IEB) allows students
to study in three countries
(Ireland, France and the
Netherlands) and gives
them an international per-
spective on sustainable
corporate innovation.

The MBS in e-business
explores internet and mo-
bile business strategies
and teaches students how
to develop robust elec-
tronic and mobile busi-
ness systems.

The MBS in information
systems for business per-
formance (ISBP) is an at-
tractive programme and
includes an industrial pro-
ject. The new MSc in in-
novation, commercialisa-
tion and entrepreneurship
(ICE) is jointly offered
with the Department of
Management and Market-
ing. This programme en-
ables students from vari-
ous backgrounds (includ-
ing science, engineering,
medicine, business and
the humanities) to gain
integrated professional
skills in innovation, tech-
nology commercialisation
and entrepreneurship.

BIS offers a one-year
full-time or two-year
part-time MSc by re-
search in management in-
formation systems. This
programme enables stu-
dents to pursue research
on a specialist topic of
their choice. A four-year
full-time PhD in informa-
tion systems is also of-
fered. The date for appli-
cations has been extend-
ed to August 31.

M See http://bis.ucc.ie/ for further
information and application
forms.
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prime numbers ...

SCREEN SAVERS: Almost 90% of shoppers trawl online for PCs, cameras and printers
before buying them in a store. Some 53% prefer to buy in a store, with 40% nervous
about buying complex products online because they want to be able to return to a
physical store, while 35% also say they like the personal touch and the ability to ask
questions when buying. Online security is only an issue for 11% of credit card owners,
according to a study by Click.ie, which operates both online and in a chain of retail

outlets throughout Ireland.

More debate needed before State
updates media mergers legislation

ITH consolida-

tion set to be a

more prominent
feature of Irish media life,
the Government is expected
to speed up its introduction
of new legislation control-
ling mergers and acquisi-
tions in the industry.

If approved, there will be
two key changes. Firstly, the
Minister for Jobs, Enterprise
and Innovation will have an
increased role in approving
media mergers. At present,
media mergers are reviewed
by the Competition Au-
thority with the Minister for
Jobs, Enterprise and Innova-
tion being entitled to con-
duct a separate review based
on certain “relevant crite-
ria” but this right is rarely
exercised in practice.

Under the proposals, there
would be a system for sepa-
rate notification of media
mergers to Minister Richard
Bruton for clearance, with
the Competition Authority
continuing to have a role in
assessing the competition ef-
fects of media mergers.

Secondly, there will be a
change in focus as regards
the criteria to be applied in
vetting  media  mergers,
moving from competition
criteria to focus instead on
plurality, diversity of owner-
ship and the public interest.

The proposed changes are
based on a 2008 Report by
the Government’s Advisory
Group on Media Mergers,
chaired by barrister Paul
Sreenan SC, which has
made 11 recommendations
to the Minister in total.

In light of the power
struggle for control of the
media in Britain, it makes
sense for our Government
to update the regulations
now rather than wait to see
how the picture evolves for
Irish media ownership.

The shifts are subtle, but
some are potentially quite
significant. Under the exist-
ing Competition Act 2002,
the Competition Authority
makes an initial determina-
tion on competition
grounds. The Authority for-
wards its assessment to the
Minister, who can order the
Competition Authority to
conduct a further more
in-depth investigation and
who can overturn the Com-
petition Authority’s final de-
termination.
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The proposed changes to
the application by the Min-
ister of the “relevant crite-
ria” are also quite subtle. On
the face of it, the changes
seem reasonable enough,
but would surely benefit
from a wider public airing
before becoming enshrined
in legislation.

Marco Hickey, a partner
with  Dublin-based LK
Shields Solicitors, has just
published a paper on the
proposed changes.

“The thrust of the pro-
posal is that the Minister
will review all media merg-
ers and acquisitions,” said
Marco Hickey. “There will
be a shift in focus of media
merger reviews with the
Minister having a greater
role in vetting and approv-
ing such transactions. There
are also proposed changes in
the criteria to measure the
plurality and diversity of
media ownership.

“I am not sure what the
situation will be with the
Ministerial review, whether
or not it will be as open and
transparent as the present
system where the review is
conducted mainly by the
Competition Authority.
Currently, the Competition
Authority makes a determi-

Decisions on media mergers and
ownership diversity may soon be
made by the Minister for Enterprise.

nation in the first instance.
“This then goes to the
Minister, who has a certain
time period within which to
reject that proposal. Thus,
there is already a lot of scope
for Ministerial intervention
under the existing regime.”
In fact, media merger and
acquisitions  already  face
closer scrutiny under com-
petition legislation than any
other industry in Ireland.
While other industries
only face M&A merger re-
view where certain tests are

Marco Hickey has written
extensively on Irish and EU
competition law.

met including that one of
the “undertakings involved”
must have a turnover in the
most recent financial year of
€40m, all media mergers as
defined must be notified to
the Competition Authority
irrespective of whether or
not the above tests are met.

Failure to do so can result
in sanctions including that
title to the shares or assets
concerned does not pass to
the purchaser. Some media
mergers also require clear-
ance from the Broadcasting
Authority of Ireland (BAI)
as well as from the Compe-
tition Authority/Minister.

The BAI was established
in October 2009 following
the enactment of the Broad-
casting Act 2009 and it is re-
sponsible for the licensing of
broadcasting  services, for
example, commercial radio
and television stations.

In a situation where a me-
dia merger involves the as-
signment of a broadcasting
licence, or the change in
ownership or control of a
broadcaster licensed by the
BAI, the terms of the rele-
vant licence agreement must
be adhered to. Generally,
this means that the prior
written consent of the BAI
is required for the proposed

transaction to proceed.

Minister Bruton’s move to
update the media mergers
legislation was questioned in
the Dail last month by FF’s
deputy Eamon O Cuiv. He
asked if Minister Bruton was
aware of an alleged attempt
by a former director of In-
dependent News & Media
to influence the newspaper’s
choice of reporter to cover
the Moriarty Tribunal.

In reply, Minister Bruton
said: “The editorial strate-
gies of media organisations
and the manner in which
they carry out such strate-
gies are matters for the or-
ganisations themselves and 1
have no direct function in
relation to such matters.”

Thus, Minister Bruton
confirmed that his focus is
on media ownership rather
than content and strategy is-
sues. He also confirmed that
he is seeking to speed up
Government approval for
the changes proposed by the
Advisory Group, which was
created 1n 2008.

The proposed changes in-
clude a definition of “media
plurality”, greater access to
company information for
the Minister, a statutory
recognition of the role of
the media in a democracy,
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and the definition of “media
business” to include news-
papers as both print and on-
line entities, and the broad-
cast of certain audiovisual
material over the internet.

Marco  Hickey noted:
“The Irish media industry is
certainly in for some con-
solidation. The downturn
has impacted upon every
media organisation in the
country. Nobody has es-
caped, as evidenced for ex-
ample in the ABC figures.

“It is not clear what the
recent impetus is behind the
proposed implementation of
the Advisory Group’s rec-
ommendations relating to
media mergers, but there is
certainly a new drive to im-
plement these changes soon
and no doubt recent events
in Britain will focus atten-
tion on regulation of the
media industry in Ireland.”

“It remains to be seen
what these changes will en-
tail, whether all of the Advi-
sory Group’s proposals will
be implemented and when
exactly the new legislation
will be introduced.”

B Marco Hickey is a partner at LK
Shields Solicitors. He is head of the
EU, Competition and Regulated
Markets Unit at LK Shields Solici-
tors. He has written extensively on
Irish and EU competition law.

Insurance industry ‘a pillar of stability’

INSURERS are the kind of
reliable foundation stone
that we could do with in
other quarters of the econo-
my, says Philip Smith, presi-
dent of The Insurance Insti-
tute of Ireland (III) and
CEO of RSA Insurance Ire-
land.

It’s hard to argue with that
view, expressed to more
than 200 members of the III
at the Clarion Hotel in
Cork City this week for a
key seminar and networking
event. Mr Smith said: “De-
spite the economic land-

scape, the industry has
proved to be a pillar of sta-
bility, providing an expand-
ing range of products, ser-
vices and essential protec-
tion to customers.”

He highlighted the fact
that many consumers in
Cork and the surrounding
areas have witnessed, first
hand, the real value of the
insurance industry.

The insurance industry
has paid out more than
€750m in compensation
and dealt with almost
30,000 claims relating to se-

vere weather damage to
homes and businesses since
2009, the highest percentage
coming from claims in Cork
and the surrounding areas.
Mr Smith added: “The
insurance industry is playing
a critical role in providing
an expanding array of ser-
vices to the business com-
munity and consumers. In
maintaining strong business-
es, with dedicated and pro-
fessionally expert staft, our
industry is committed to
doing the right thing for

customers in their time of

need.” The federation’s chief
executive, Mike Kemp, also
delivered a key address to
delegates, focussing on de-

velopments in 2010 and
2011. Following the event,

President Irish
Insurance
Federation Mike
Kemp at the
= Insurance
Institute of
Ireland seminar
with Philip Smith
president of lll.
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the III convened a meeting
of their national council
where representatives dis-
cussed industry issues and
developments within the In-
surance Institute of Ireland.

ROSS McCONNELL has
joined independent energy
supplier VAYU as power
product manager, design-
ing and launching new
power products for cus-
tomers such as Bulmers
and St Vincent's Hospital.
He joins from Sports Delta
where he was product and
operations manager for the
last two years. He is also a
midfield player with
Dublin’s senior Gaelic foot-
ball team.

DAMIEN HEARY has
joined spirits group
William Grant & Sons as
global planning and inno-
vation director, based in
Dublin. He joins from Pub-
licis QMP (Dublin) where
he was head of planning, a
board member and head
of its digital research firm
AskChili.

He has also brand man-
ager roles with Carlsberg
in Copenhagen and Diageo
in Ireland.

CLAIRE CAMPBELL has
joined web-based appli-
cant tracking systems firm
Candidate Manager as se-
nior business analyst. She
spent five years with Bear-
ingPoint Consulting Ireland
as a business analyst and
HR consultant, and has
worked in government,
telecoms, software and
banking. She holds a de-
gree in Computer Systems
and a diploma in Business
from UL.

MICHAEL HANLEY has
been named a partner in
the financial services
group of law firm Mason
Hayes+Curran. He advises
financial institutions and
borrowers, notably domes-
tic SME and commercial
real estate clients, plus
cross-border financing
deals. He has ten years le-
gal experience and joined
MH+C in 2008 as part of its
merger with Arthur O’Ha-
gan.

KATE SMYTH has been
appointed accounts execu-
tive at Commtech in
Dublin, with responsibility
for credit control, financial
accounts and administra-
tion.

She previously worked
as a product sales special-
ist at Thomas Cook Holi-
days for the past seven
months. She holds an Ac-
counting Technician Certifi-
cate from Colaiste Ide, Fin-
glas West, Dublin 11.



